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50 ChatGPT Prompts for Solopreneurs to Scale
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Quick Summary

Solopreneurs face unique challenges managing all aspects of their business alone. This
comprehensive collection of 50 Al-powered prompts covers every critical area of solopreneur
business: content creation, business setup, operations, audience building, marketing funnels,
product development, and online course creation. Each prompt follows a structured framework to
maximize Al output quality and effectiveness. These prompts are designed to save time, reduce
decision paralysis, and provide strategic guidance at every stage of your solopreneur journey.

What's Included in This Guide

This collection includes:

50 ChatGPT prompts organized across 7 subcategories
Content Creation (7 prompts)

Business Creation (7 prompts)

Operations & Growth (7 prompts)

Brand & Audience Building (7 prompts)

Marketing Funnel (8 prompts)

Product Development (8 prompts)

Online Course Creation (6 prompts)

Each prompt includes a clear structure to maximize Al effectiveness and deliver actionable
results.

How to Use These Prompts: Step-by-Step Guide

Step 1: Select Your Challenge or Goal

Identify which area of your solopreneur business needs attention. Browse the subcategories to
find the most relevant prompts for your current needs.
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Step 2: Copy the Complete Prompt

Use the full prompt exactly as provided. The structured format is designed to guide Al models to
produce higher-quality, more specific outputs.

Step 3: Customize for Your Business

Replace placeholder details with your specific business information. Adjust context, target
audience, and goals to match your exact situation.

Step 4: Refine with Follow-up Prompts

Ask clarifying questions or request adjustments based on the initial output. Al models respond
well to iterative refinement.

Step 5: Implement Immediately

The outputs are designed to be immediately actionable. Implement recommendations quickly to
start seeing results.

Step 6: Iterate and Improve

Return to these prompts regularly as your business evolves. Different prompts become relevant
at different growth stages.

Understanding the Prompt Structure

Each prompt follows a proven framework with these components:

Role & Objective: Establishes the Al's expertise and what it should accomplish Context:
Provides background explaining why this matters for solopreneurs Instructions: Specific steps
the Al should follow Constraints: Limitations and parameters for the output Reasoning: Why
this approach works Output Format: How the Al should structure the response User Input
Examples: Shows how to customize the prompt for your situation

This structure ensures consistent, high-quality outputs from Al models like ChatGPT.

CONTENT CREATION PROMPTS
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Prompt 1: Blog Post Outline Generator from Topic
Title: Blog Post Outline Generator from Topic

Use Case: Create a structured outline for a blog post that covers your target topic
comprehensively, ensuring all key points are addressed and reader questions are answered.

You are a content strategist specializing in blog post structure and content organization. Creating
consistent, high-quality blog content is essential for solopreneurs to establish thought leadership
and drive organic traffic.

Generate a detailed blog post outline including introduction hook, main sections with
subsections, key points for each section, and conclusion with CTA. Ensure the outline flows
logically and covers all aspects of the topic.

The outline should be 1200-2000 words in final form, include at least 5-7 main sections, and be
optimized for SEO with natural keyword integration.

A well-structured outline prevents writer's block, ensures comprehensive coverage, and helps
optimize content for search engines.

Provide an organized outline with numbered sections, subsections, estimated word counts, and
SEO keywords for each section.

Topic: [Your blog topic]

Expected Outcome: A structured blog outline with clear sections, estimated word counts, and
integrated SEO keywords that guide your writing process.

User Input Examples:

1. Topic: How to Start a Virtual Assistant Business
2. Topic: Content Marketing Strategy for Freelancers
3. Topic: Email List Building Tactics for Course Creators

Prompt 2: Social Media Caption with Hooks
Title: Social Media Caption with Hooks

Use Case: Create engaging social media captions that grab attention, encourage engagement, and
drive traffic to your content or offers.
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You are a social media copywriter expert in viral engagement and personal brand building.
Solopreneurs need compelling captions to stand out on crowded platforms and convert followers
into customers.

Write platform-specific captions that open with a compelling hook, include relevant emojis, add
call-to-action, and incorporate industry-relevant hashtags. Vary the tone and style based on the
platform.

Keep captions concise, use power words, maintain consistent brand voice, and follow platform
best practices for character limits and hashtag usage.

Strong captions increase engagement rates and improve algorithm visibility, leading to organic
reach and customer acquisition.

Provide 3-5 caption variations per platform with suggested emojis, hashtags, and engagement
metrics insights.

Platform: [LinkedIn/Instagram/Twitter] Main Idea: [ Your core message]

Expected Outcome: Multiple caption variations optimized for your chosen platform with high
engagement potential.

User Input Examples:

1. Platform: LinkedIn, Main Idea: Work-life balance tips for solopreneurs
2. Platform: Instagram, Main Idea: Productivity routine for business owners
3. Platform: Twitter, Main Idea: Common solopreneur mistakes to avoid

Prompt 3: Email Newsletter Content Ideas
Title: Email Newsletter Content Ideas

Use Case: Generate a month-long content calendar for your email newsletter that keeps
subscribers engaged and drives conversions.

You are an email marketing strategist focused on subscriber retention and revenue generation.
Email marketing is one of the most profitable channels for solopreneurs, but requires consistent,
valuable content to maintain subscriber interest.

Create a 30-day email content calendar with specific email types, topics, hooks, and call-to-
actions. Include promotional emails, value-driven emails, and relationship-building emails.
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Balance promotional and educational content in a 70-30 ratio, maintain consistent sending
schedule, personalize content for different segments.

A strategic email calendar ensures consistent engagement, improves open rates, and maximizes
customer lifetime value.

Provide a calendar table with dates, email types, subjects, main topics, and CTAs for each email.

Business Type: [Your business type] Primary Audience Pain Point: [Main issue your audience
faces] Your Main Offer: [What you primarily sell]

Expected Outcome: A complete 30-day email calendar with specific topics and CTAs for each
email.

User Input Examples:

1. Business Type: Business Coaching, Audience Pain Point: Overwhelm from managing
everything, Offer: Coaching program

2. Business Type: Freelance Design, Audience Pain Point: Finding consistent clients, Offer:
Design services

3. Business Type: Course Creator, Audience Pain Point: Learning curve frustration, Offer:
Online courses

Prompt 4: Video Script from Topic
Title: Video Script from Topic

Use Case: Transform a complex topic into an engaging video script that educates viewers and
encourages them to take action.

You are a video script writer specializing in educational and persuasive content for solopreneurs.
Video content generates higher engagement and conversion rates than text, making it essential
for modern solopreneurs.

Write a complete video script including opening hook, problem-solution framework, key
takeaways, and strong closing CTA. Include timing notes and visual directions.

Script should be 5-10 minutes in length, use conversational language, include transitions between
sections, and incorporate visual cues.

A well-written script keeps viewers engaged, delivers clear value, and compels action without
sounding salesy.
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Provide a formatted script with timestamps, visual descriptions in brackets, and speaker notes.

Video Topic: [Your topic] Target Audience: [Who you are speaking to] Desired Action: [What
you want them to do]

Expected Outcome: A complete video script with timing, visual cues, and speaker notes ready
to film.

User Input Examples:

1. Topic: Starting Your First Online Business, Audience: Aspiring entrepreneurs, Action:
Sign up for email list

2. Topic: Overcoming Content Creation Block, Audience: Struggling content creators,
Action: Buy your course

3. Topic: Product Launch Strategy, Audience: Course creators, Action: Book a consultation

Prompt 5: LinkedIn Personal Brand Post
Title: LinkedIn Personal Brand Post

Use Case: Develop authentic thought leadership content that positions you as an expert and
attracts ideal clients on LinkedIn.

You are a personal branding specialist focused on LinkedIn credibility and network expansion.
LinkedlIn is the platform of choice for B2B solopreneurs and professional services, requiring a
distinct voice and strategic positioning.

Create a personal brand post that tells a story, shares a lesson learned, or provides an insight
specific to your expertise. Include vulnerability and actionable takeaways.

Post should be 200-500 words, include a compelling opening line, use line breaks for readability,
and end with engagement-driving questions.

Authentic storytelling builds trust, increases engagement, and attracts high-quality connections
and clients.

Provide a complete post draft with suggested emojis, formatting suggestions, and engagement
prediction insights.

Your Expertise Area: [Your niche] Lesson or Insight to Share: [Your main point] Target
Audience: [Who you want to attract]
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Expected Outcome: A complete LinkedIn post with storytelling elements, emojis, and
formatting that encourages engagement.

User Input Examples:

1. Expertise: Business coaching, Lesson: Why most coaches fail their first year, Audience:
Aspiring coaches

2. Expertise: Content creation, Lesson: My biggest content mistake and what I learned,
Audience: Solopreneurs

3. Expertise: Freelancing, Lesson: How I doubled my rates and kept my clients, Audience:
Freelancers

Prompt 6: Case Study or Success Story Template
Title: Case Study or Success Story Template

Use Case: Create compelling case studies that demonstrate your value and convert prospects by
showing real results.

You are a conversion copywriter specializing in social proof and result-oriented storytelling.
Case studies are powerful social proof that reduce client hesitation and justify premium pricing.

Write a complete case study following the structure: Client Background, Challenge, Solution
Implemented, Results Achieved, and Client Testimonial. Use specific metrics and outcomes.

Keep case study between 400-600 words, include concrete numbers and percentages, use client
quotes, maintain confidentiality where needed.

Specific results and social proof dramatically increase conversion rates and client confidence in
your services.

Provide a formatted case study with headline, sections, metrics highlighted, and a pull quote.

Client Industry: [Their industry] Starting Situation: [Where they began] What You Did: [Your
solution] Results Achieved: [Specific metrics]

Expected Outcome: A complete, formatted case study with specific metrics and client quote
ready to use in marketing.

User Input Examples:
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1. Industry: E-commerce, Starting Situation: Low sales and traffic, Solution: Content
marketing strategy, Results: 3x revenue increase

2. Industry: Service business, Starting Situation: Struggling to find clients, Solution: Sales
funnel setup, Results: 10 new clients in 3 months

3. Industry: Coaching, Starting Situation: No systematic pricing, Solution: Value-based
pricing implementation, Results: Average client value increased 40%

Prompt 7: Content Repurposing Strategy
Title: Content Repurposing Strategy

Use Case: Maximize content ROI by transforming one piece of content into multiple formats
across different platforms.

You are a content distribution strategist focused on maximum reach and efficiency. Solopreneurs
have limited time, so repurposing content across platforms amplifies reach without proportional
effort.

Take one core piece of content and generate 8-10 different format variations including blog post,
video script, social posts, email, infographic outline, and podcast episode outline.

Adapt tone and format for each platform while maintaining core message, ensure each version is
optimized for its specific platform's best practices.

Strategic repurposing extends content value, improves SEO with multiple versions, and reaches
audiences on their preferred platforms.

Provide a repurposing roadmap showing the original content and all derived formats with key
modifications.

Core Content Topic: [Your main topic] Original Format: [Blog post/Video/Guide] Main
Platforms: [Where your audience is]

Expected Outcome: A complete repurposing strategy showing how to transform one piece into
multiple formats.

User Input Examples:

1. Topic: Email marketing guide, Original: Blog post, Platforms: LinkedIn, Instagram,
Twitter

2. Topic: Course creation checklist, Original: Checklist document, Platforms: YouTube,
Email, LinkedIn, TikTok
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3. Topic: Pricing strategy for freelancers, Original: Comprehensive guide, Platforms: Blog,
Video, Podcast, Email series

BUSINESS CREATION PROMPTS

Prompt 8: Solopreneur Business Idea Validator
Title: Solopreneur Business Idea Validator

Use Case: Evaluate the viability and market potential of your business idea before investing
significant time and resources.

You are a business strategist and market analyst evaluating business concepts for solopreneurs.
Many solopreneurs launch businesses without validating whether there is actual market demand,
wasting resources on unviable ideas.

Analyze the business idea across multiple dimensions including market demand, competition
analysis, customer avatar clarity, revenue model viability, and required startup investment.

Consider only solopreneur-appropriate business models, realistic timelines for validation, and
resource requirements for one person.

Early validation prevents resource waste and increases chances of launching a profitable,
sustainable business.

Provide a structured validation report with scoring across key criteria and recommendations for
testing the idea.

Business Idea: [Your idea] Target Market: [Who you serve] Primary Value Proposition: [What
you offer]

Expected Outcome: A validation report with scores on key criteria and recommendations for
testing demand.

User Input Examples:

1. Idea: Virtual assistant service for therapists, Market: Private therapy practices, Value:
Time savings on admin

2. Idea: Online course on SEO, Market: Small business owners, Value: More organic traffic
without ads
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3. Idea: Freelance UX design, Market: Startups and SaaS companies, Value: Better user
experience for their products

Prompt 9: Target Audience Persona Development
Title: Target Audience Persona Development

Use Case: Create detailed buyer personas that guide all your marketing, product, and messaging
decisions.

You are a market researcher and customer psychologist specializing in solopreneur customer
profiles. Vague audience definition leads to scattered messaging and poor conversion rates.
Specific personas guide focused strategy.

Develop 2-3 detailed buyer personas including demographics, psychographics, pain points,
goals, objections, preferred communication channels, and typical customer journey.

Base personas on real customer data or market research, ensure personas represent distinct
segments, include specific behaviors and motivations.

Detailed personas create focus, improve messaging relevance, and guide all business decisions
from product to marketing.

Provide persona profiles with profile names, detailed descriptions, visual representation
suggestions, and buying behaviors.

Your Service or Product: [What you offer] General Target Market: [Who typically buys this]
Your Specific Approach or Niche: [How you differentiate]

Expected Outcome: 2-3 detailed buyer personas with specific characteristics, pain points, and
buying behaviors.

User Input Examples:

1. Service: Business coaching, General Market: Entrepreneurs, Niche: Women
entrepreneurs aged 35-50

2. Service: Freelance copywriting, General Market: Small businesses, Niche: E-commerce
stores doing 6-7 figures

3. Product: Productivity app, General Market: Professionals, Niche: Solopreneurs and small
teams

10
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Prompt 10: Unique Value Proposition Crafting
Title: Unique Value Proposition Crafting

Use Case: Develop a compelling value proposition that differentiates your business and attracts
your ideal clients.

You are a positioning strategist focused on competitive differentiation and market clarity.
Generic value propositions fail to resonate. Solopreneurs must communicate specific value that
justifies their services.

Create a clear, concise value proposition that articulates who you help, what problem you solve,
how you solve it differently, and the specific results clients can expect.

Keep value proposition to 1-2 sentences, focus on client benefits not features, ensure
differentiation from competitors.

A strong value proposition increases conversions, attracts ideal clients, and supports premium
pricing.

Provide multiple variations of the value proposition at different lengths and for different
contexts.

Your Service/Product: [What you offer] Main Problem You Solve: [The core issue] Your Unique
Approach: [How you differ]

Expected Outcome: Multiple value proposition variations in different lengths and for different
contexts.

User Input Examples:

1. Service: Virtual assistant, Problem: Admin overwhelm, Unique Approach: VAs
specialized in therapist workflows

2. Service: Copywriting, Problem: Sales copy that doesn't convert, Unique Approach:
Psychology-based copywriting

3. Product: Course, Problem: Unclear course creation path, Unique Approach: Step-by-step
for complete beginners

Prompt 11: Service or Product Offering Definition

Title: Service or Product Offering Definition

11
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Use Case: Clearly define your core offerings with specific deliverables, pricing, and positioning
for maximum clarity.

You are a product strategist helping solopreneurs create focused, sellable offerings. Unclear or
bloated service offerings confuse customers and dilute messaging. Clear, focused offerings
improve conversion.

Define each core offering including name, description, specific deliverables, timeline, pricing
tier, and ideal client type. Create 2-3 offering tiers.

Ensure offerings are deliverable by one person, clearly differentiated from each other, and priced
according to value delivered.

Clear offerings reduce sales friction, simplify customer decision-making, and improve margins
through focused delivery.

Provide a pricing and offering matrix showing tiers, features, deliverables, and target customer
type.

Your Core Expertise: [What you do] Service Duration or Format: [Length/type of engagement]
Your Ideal Client: [Who benefits most]

Expected Outcome: A clear offering structure with 2-3 tiers, specific deliverables, and pricing
for each level.

User Input Examples:

1. Expertise: Executive coaching, Duration: 3-month, 6-month, 12-month programs, Ideal
Client: Senior executives

2. Expertise: Freelance design, Format: Project-based, retainer, VIP, Ideal Client: Startups
to mid-market companies

3. Expertise: Online courses, Format: Self-paced, cohort-based, VIP, Ideal Client: Different
skill levels

Prompt 12: Business Model Canvas for Solopreneurs
Title: Business Model Canvas for Solopreneurs

Use Case: Create a one-page visual overview of your entire business model including value,
customers, channels, and revenue.

12


https://tools.eq4c.com/

2EQ4C

You are a business strategist creating comprehensive business overviews for solopreneurs. A
clear business model ensures all elements align and no critical aspect is overlooked.

Complete all nine sections of the Business Model Canvas adapted for solopreneurs including
value proposition, customer segments, channels, customer relationships, revenue streams, key
resources, key activities, key partnerships, and cost structure.

Keep each section concise, ensure logical connections between sections, focus on solo operation
feasibility.

A visual business model helps identify gaps, align strategy, and communicate the complete
business concept.

Provide a text-based business model canvas with all nine sections clearly filled out.

Your Business Type: [Service/Product/Hybrid] Revenue Model: [How you make money] Key
Competitive Advantage: [What sets you apart]

Expected Outcome: A complete Business Model Canvas with all 9 sections filled in and
interconnected.

User Input Examples:

1. Business Type: Coaching service, Revenue: 1-on-1 coaching and group programs,
Advantage: Niche expertise

2. Business Type: Digital products, Revenue: Course sales and membership, Advantage:
Unique methodology

3. Business Type: Freelance service, Revenue: Project fees and retainers, Advantage:
Specialized expertise

Prompt 13: Competitive Analysis for Niche Selection
Title: Competitive Analysis for Niche Selection

Use Case: Analyze your competitive landscape to identify positioning opportunities and validate
niche choice.

You are a competitive intelligence analyst for solopreneurs seeking market differentiation.
Understanding competition helps solopreneurs avoid oversaturated markets and find gaps to
exploit.

13
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Analyze 5-7 direct competitors including their positioning, pricing, target audience, marketing
approach, strengths, and weaknesses. Identify market gaps and differentiation opportunities.

Focus on direct competitors in your niche, use publicly available information, identify 2-3
specific ways you can differentiate.

Competitive analysis reveals market realities, helps position your business uniquely, and guides
strategy decisions.

Provide a competitive matrix showing key competitors and differentiation strategies.

Your Niche/Service: [ Your focus area] Geographic Market: [Local/Online/Global] Specific
Target Customer: [Your ideal client profile]

Expected Outcome: A competitive analysis matrix showing competitors and your differentiation
opportunities.

User Input Examples:

1. Service: Business coaching for women, Market: Online, Target: Women entrepreneurs
age 30-45

2. Service: Freelance copywriting, Market: Online, Target: E-commerce store owners

3. Course: SEO training, Market: Online, Target: Small business owners wanting organic
traffic

Prompt 14: 90-Day Launch Plan for New Business
Title: 90-Day Launch Plan for New Business

Use Case: Create a structured 90-day roadmap to launch your solopreneur business with specific
milestones.

You are a project manager creating achievable launch timelines for solopreneurs. A structured
launch plan with clear milestones increases follow-through and prevents overwhelm.

Create a 90-day plan divided into three 30-day phases with specific, measurable milestones for
each week including product development, marketing setup, launch prep, and launch execution.

Ensure tasks are realistic for one person, include dependencies and critical path, build in buffer
time.

A clear timeline keeps you accountable, prevents scope creep, and ensures launch momentum.

14
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Provide a detailed 90-day timeline with monthly phases, weekly milestones, and key
deliverables.

Business Type: [What you are launching] Starting Point: [Current status] Target Launch Date:
[Specific date]

Expected Outcome: A week-by-week 90-day launch plan with specific milestones and
deliverables.

User Input Examples:

1. Business: Coaching program, Starting: Concept stage, Launch: In 90 days
2. Business: Online course, Starting: Content partially created, Launch: In 90 days
3. Business: Freelance service, Starting: Website not built, Launch: In 90 days

OPERATIONS & GROWTH PROMPTS

Prompt 15: Time Management System for Solopreneurs
Title: Time Management System for Solopreneurs

Use Case: Design a realistic time management system that balances client work, business
development, and admin tasks.

You are a productivity specialist creating sustainable workflows for solo business owners.
Solopreneurs struggle with time management as they handle all business functions, leading to
burnout and missed opportunities.

Create a weekly time allocation framework including specific time blocks for client work,
marketing, content creation, operations, and personal time. Include task batching strategies and
automation suggestions.

Keep system simple and sustainable, allocate realistic percentages of time, identify automation
and outsourcing opportunities.

A structured time system prevents overwhelm, ensures all critical activities happen, and
maintains work-life balance.

Provide a weekly schedule template with recommended time blocks and specific tasks for each
block.

15


https://tools.eq4c.com/

2EQ4C

Your Business Model: [How you generate revenue] Typical Weekly Hours: [How many you
want to work] Biggest Time Challenge: [What currently frustrates you]

Expected Outcome: A realistic weekly time allocation system with specific time blocks and
batching strategies.

User Input Examples:

1. Model: Service-based coaching, Hours: 40-50 per week, Challenge: Too much email and
admin

2. Model: Course creator, Hours: 30 per week, Challenge: Content creation takes too long

3. Model: Freelancer, Hours: 35-40 per week, Challenge: Client work overshadows business
development

Prompt 16: Sales Process Automation Setup
Title: Sales Process Automation Setup

Use Case: Design a scalable sales process using automation tools to convert leads into customers
without constant manual effort.

You are a sales automation specialist creating efficient funnels for solopreneurs. Manual sales
processes do not scale and consume too much of a solopreneur's time. Automation maintains
quality while freeing time.

Map out a complete sales process from lead capture through delivery including funnel stages,
touchpoints, automation triggers, and tool integrations needed.

Use tools accessible to solopreneurs, ensure personal touch is maintained, balance automation
with personalization.

Sales automation scales your business without proportional time investment and improves
consistency.

Provide a sales funnel diagram with automation touchpoints and recommended tools for each
stage.

Your Offering: [What you sell] Sales Cycle Length: [How long from lead to customer] Current
Pain Points: [Where your process breaks down]

Expected Outcome: A mapped sales funnel with automation triggers and specific tool
recommendations.

16
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User Input Examples:

1. Offering: Coaching program, Cycle: 2-3 weeks, Pain: Too many manual follow-ups
2. Offering: Online course, Cycle: 1-2 weeks, Pain: No automated nurturing sequence
3. Offering: Freelance service, Cycle: 1-4 weeks, Pain: Unclear sales qualification process

Prompt 17: Customer Onboarding Process Creation
Title: Customer Onboarding Process Creation

Use Case: Develop a clear onboarding process that sets customer expectations, builds trust, and
improves outcomes.

You are a customer experience designer creating smooth onboarding journeys. Poor onboarding
leads to customer frustration, lower satisfaction, and negative reviews. Great onboarding
improves results and referrals.

Design a complete onboarding process including welcome sequence, goal-setting, resource
delivery, check-ins, and milestone celebrations with specific touchpoints and messaging.

Keep process efficient for solo delivery, use templates and automation where possible, ensure
consistency across all customers.

Smooth onboarding improves customer satisfaction, results, and likelihood of referrals and
repeat business.

Provide a step-by-step onboarding timeline with customer touchpoints, messages, and resources.

Your Service/Product: [What you deliver] Typical Customer Journey: [How long engagement
lasts] Key Success Metrics: [How you measure customer success|

Expected Outcome: A detailed onboarding timeline with specific messages, templates, and
milestones.

User Input Examples:

1. Service: 3-month coaching, Journey: 12 weeks, Success: Client achieves specific goal

2. Product: Online course, Journey: 8 weeks, Success: Student completes course and applies
learning

3. Service: Freelance project, Journey: 4-8 weeks, Success: Project delivered on time and on
budget

17
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Prompt 18: Pricing Strategy and Revenue Optimization
Title: Pricing Strategy and Revenue Optimization

Use Case: Analyze and optimize your pricing to increase revenue while remaining competitive
and providing great value.

You are a pricing strategist helping solopreneurs maximize profitability without losing clients.
Many solopreneurs underprice their services, leaving money on the table and limiting business
growth.

Analyze current pricing against value delivered, market rates, and client willingness to pay.
Recommend optimal pricing strategy including tiered offerings and increase implementation.

Base analysis on real market data, consider value-based not just cost-based pricing, ensure
pricing is defensible.

Optimized pricing increases profit margins, allows for reinvestment in growth, and can actually
improve perceived value.

Provide pricing analysis with recommendations, new pricing structure, and implementation
strategy.

Current Service/Product: [What you offer] Current Pricing: [What you charge] Market Data:
[What competitors charge if known]

Expected Outcome: Recommended pricing strategy with tiered options and implementation
guidance.

User Input Examples:

1. Service: 1-on-1 coaching at 75 per hour, Market: Similar coaches charge 100-200,
Product: Test value-based pricing

2. Service: Freelance design at 50 per hour, Market: Design market 75-150, Product: Shift
to project-based

3. Product: Course at 97, Market: Similar courses 47-297, Product: Test tiered pricing
model

Prompt 19: Customer Retention and Lifetime Value Strategy

18
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Title: Customer Retention and Lifetime Value Strategy

Use Case: Develop strategies to keep customers longer, increase repeat purchases, and maximize
customer lifetime value.

You are a customer retention specialist focused on long-term relationship building. Acquiring
new customers is expensive. Retaining existing customers and increasing their lifetime value is
more profitable.

Create a retention strategy including loyalty programs, exclusive benefits, regular touchpoints,
community building, and upsell opportunities specific to your business.

Focus on sustainable practices that create mutual value, ensure loyalty program is simple to
manage solo.

Increased customer lifetime value dramatically improves business profitability and stability.

Provide a complete retention strategy with specific tactics, communication calendar, and metrics
to track.

Your Business Model: [Service or product focus] Current Customer Retention Rate: [If known]
Upsell Opportunities: [Related offerings you have]

Expected Outcome: A complete retention strategy with specific tactics, communication
calendar, and upsell approaches.

User Input Examples:

1. Model: Coaching program with 12-week clients, Retention: Unknown, Upsells: Group
coaching and memberships

2. Model: Course with one-time purchase, Retention: Low repeat, Upsells: Advanced course
and membership

3. Model: Monthly retainer freelance, Retention: 50%, Upsells: Expand services to existing
clients

Prompt 20: Scalable Service Delivery System
Title: Scalable Service Delivery System

Use Case: Design service delivery systems that maintain quality while reducing time per client
to increase profitability.

19
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You are a systems architect creating scalable operations for solopreneurs. Many solopreneurs are
limited by time spent on delivery. Systems and templates enable serving more clients profitably.

Map out your service delivery process and identify opportunities for templates, checklists, tools,
and automation that reduce manual time without reducing quality.

Maintain personalization and quality, identify critical vs. commoditized tasks, use tools that scale
efficiently.

Scalable systems enable business growth without proportional time increase, improving margins
and preventing burnout.

Provide a service delivery blueprint with process improvements, templates, and efficiency gains.

Your Service: [What you deliver] Current Time Per Client: [Hours or days] Target Time Per
Client: [ Your efficiency goal]

Expected Outcome: A service delivery system with identified efficiencies, templates, and time-
saving strategies.

User Input Examples:

1. Service: Coaching calls at 2 hours per client per week, Current: 8 hours per client total,
Target: 6 hours

2. Service: Freelance copywriting at 40 hours per project, Current: Too long, Target: 20
hours

3. Service: Virtual assistant work at 10 hours per week per client, Current: Not scalable,
Target: 5 hours

Prompt 21: Growth Metrics Dashboard and Tracking
Title: Growth Metrics Dashboard and Tracking

Use Case: Define and track key metrics that indicate business health and guide strategic
decisions.

You are a business analytics specialist creating measurement frameworks for solopreneurs.
Without data, solopreneurs make decisions based on intuition and often miss opportunities or
invest in wrong areas.

Identify 8-12 key metrics across customer acquisition, retention, revenue, and satisfaction.
Define tracking method, targets, and review frequency.

20
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Choose metrics that are actionable and meaningful, keep tracking simple with available tools,
focus on leading and lagging indicators.

Tracked metrics reveal what is working, guide optimization, and provide early warning of
problems.

Provide a metrics dashboard definition with formulas, targets, tracking methods, and review
cadence.

Your Business: [Service or product business] Current Revenue: [Approximate annual revenue]
Growth Goal: [Your target for next year]

Expected Outcome: A defined set of 8-12 key metrics with targets and a simple tracking
system.

User Input Examples:

1. Business: Coaching, Revenue: 50k/year, Goal: 100k next year
2. Business: Course creator, Revenue: 20k/year, Goal: 100k next year
3. Business: Freelance, Revenue: 75k/year, Goal: 150k next year

BRAND & AUDIENCE BUILDING PROMPTS

Prompt 22: Personal Brand Statement and Story
Title: Personal Brand Statement and Story

Use Case: Craft a compelling personal brand story that connects emotionally with your audience
and positions you as authentic.

You are a brand strategist helping solopreneurs tell their authentic stories. People buy from
people. Sharing your story builds connection and differentiates you in crowded markets.

Develop your origin story including your background, the challenge or transformation that led to
your business, your why, and how you help others avoid your struggles.

Keep story authentic and relatable, focus on client benefits not just your achievements, include
vulnerability and lessons learned.

Authentic storytelling builds trust, creates emotional connection, and makes you memorable to
prospects.
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Provide your complete brand story in multiple lengths optimized for different contexts.

Your Current Business: [What you do] Why You Started: [What motivated you] Core
Transformation: [What you help clients achieve]

Expected Outcome: Your complete origin story in multiple versions for different platforms and

contexts.
User Input Examples:

1. Business: Business coaching, Why: Frustrated with unfulfilling corporate job,
Transformation: Help others escape the 9-5 trap

2. Business: Freelance copywriting, Why: Loved writing but hated traditional employment,

Transformation: Help businesses tell their authentic story
3. Business: Course creation, Why: Self-taught and struggled to find resources,
Transformation: Help others learn without wasting time

Prompt 23: LinkedIn Growth and Engagement Strategy
Title: LinkedIn Growth and Engagement Strategy

Use Case: Build a substantial LinkedIn following and engage actively to establish thought
leadership.

You are a LinkedIn marketing specialist for solopreneurs seeking professional credibility.
LinkedIn is the professional network where many high-value clients spend time. Visibility and
credibility here drives B2B business.

Create a LinkedlIn strategy including content pillars, posting frequency, engagement tactics,
networking approach, and optimization of profile for search visibility.

Focus on quality engagement not vanity metrics, balance thought leadership with personality,
maintain consistency over time.

Strategic LinkedIn presence builds authority, attracts high-quality connections, and drives
qualified leads.

Provide a complete LinkedIn strategy with content plan, engagement tactics, and growth
milestones.

Your Expertise Area: [Your main topic] Target Audience: [Who you want to attract] Current
LinkedIn Following: [If known]
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Expected Outcome: A complete LinkedIn strategy with content pillars, posting schedule, and
engagement tactics.

User Input Examples:

1. Expertise: Executive coaching, Audience: C-suite professionals, Current: 500 followers
2. Expertise: B2B marketing, Audience: Marketing directors, Current: 1000 followers
3. Expertise: Freelance services, Audience: Small business owners, Current: 200 followers

Prompt 24: Email List Building Lead Magnet
Title: Email List Building Lead Magnet

Use Case: Create a compelling lead magnet that attracts ideal customers and grows your email
list.

You are a conversion specialist designing lead magnets that attract qualified subscribers. Email
lists are owned audiences that generate consistent revenue. Lead magnets are the entry point to
building them.

Design a specific, valuable lead magnet that solves a targeted problem for your ideal customer
including the resource itself, landing page copy, and delivery strategy.

Lead magnet must be immediately valuable, specific to your audience, easy to consume, and
naturally lead to your offerings.

A targeted lead magnet attracts qualified subscribers who are more likely to purchase your
offerings.

Provide the lead magnet concept, landing page copy, delivery method, and follow-up sequence
outline.

Your Ideal Customer: [Who you serve] Main Problem They Face: [The core pain point] Your
Solution: [How you help]

Expected Outcome: A complete lead magnet concept with landing page copy and follow-up
plan.

User Input Examples:

1. Customer: Overwhelmed solopreneurs, Problem: Too much to do and not enough time,
Solution: Time management system
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2. Customer: Struggling freelancers, Problem: Inconsistent income and low rates, Solution:
Pricing strategy guide

3. Customer: Course creators, Problem: Don't know where to start, Solution: Course
creation checklist

Prompt 25: Content Distribution and Repurposing Plan
Title: Content Distribution and Repurposing Plan

Use Case: Maximize reach of your content by distributing it strategically across multiple
platforms.

You are a content distribution specialist optimizing solopreneur reach. One piece of content can
reach multiple audiences if distributed strategically, multiplying the impact.

Create a distribution plan for your content including primary and secondary platforms, optimal
posting times, repurposing formats, and cross-promotion strategy.

Focus on platforms where your audience actually spends time, maintain authentic presence on
chosen platforms, batch distribute efficiently.

Strategic distribution extends content reach and impact without proportional additional effort.
Provide a distribution calendar showing content and its distribution across platforms.

Content Type: [Blog, video, guide, etc.] Primary Platforms: [Where your audience is] Content
Creation Frequency: [How often you create]

Expected Outcome: A distribution plan showing how to repurpose and distribute content across
platforms.

User Input Examples:

1. Content: Weekly blog posts, Platforms: LinkedIn, Twitter, Email, Frequency: 1 per week

2. Content: Monthly videos, Platforms: YouTube, Instagram Reels, TikTok, LinkedIn,
Frequency: 1 per month

3. Content: Quarterly guides, Platforms: Blog, Email series, Webinar, Frequency: 1 per
quarter

Prompt 26: Community Building and Engagement Strategy
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Title: Community Building and Engagement Strategy

Use Case: Create genuine community around your brand that drives engagement, loyalty, and
word-of-mouth referrals.

You are a community builder creating connection and loyalty around solopreneur brands.
Communities create belonging and loyalty that transcend transactional relationships, driving
sustainable business growth.

Develop a community strategy including gathering place, engagement activities, member
benefits, feedback loops, and celebration mechanisms.

Community must be manageable by one person, provide genuine value to members, create
opportunities for peer-to-peer connection.

Strong communities improve retention, increase referrals, and create network effects that drive
exponential growth.

Provide a community building plan with platform choice, engagement strategy, and growth
targets.

Your Business: [ Your focus] Ideal Community Size: [ Target member count] Member Interaction
Type: [What they will do together]

Expected Outcome: A community strategy with platform selection, engagement tactics, and
growth plan.

User Input Examples:

1. Business: Coaching, Size: 100-200 active members, Interaction: Share wins and support
each other

2. Business: Course, Size: 50-100 per cohort, Interaction: Learn together and hold each
other accountable

3. Business: Creator, Size: 1000+ followers, Interaction: Share content, ask questions,
support

Prompt 27: Influencer and Partnership Collaboration
Title: Influencer and Partnership Collaboration
Use Case: Identify and collaborate with complementary influencers to expand reach and

credibility.
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You are a partnership strategist connecting solopreneurs with growth amplifiers. Strategic
partnerships with influencers and complementary businesses can exponentially expand reach.

Identify potential partners based on audience alignment, create partnership proposals with mutual
benefits, and plan collaboration mechanics.

Focus on micro-influencers with engaged audiences, ensure audience alignment for mutual
benefit, start small with pilots.

Strategic partnerships provide credibility boost, expanded reach, and efficient customer
acquisition.

Provide a partnership strategy with target partners, collaboration ideas, and outreach approach.

Your Audience: [Who you serve] Ideal Partner Type: [Who complements you] Your Offer:
[What value you provide partners]

Expected Outcome: A list of potential partners and specific collaboration ideas with outreach
strategy.

User Input Examples:

1. Audience: Female entrepreneurs, Partner: Other coaches and service providers, Offer:
Cross-promotion and referrals

2. Audience: Course creators, Partner: Tech tool providers, Offer: Student discounts and
testimonials

3. Audience: Freelancers, Partner: Related service providers, Offer: Bundle deals and co-
marketing

Prompt 28: Website Optimization for Conversion
Title: Website Optimization for Conversion
Use Case: Optimize your website to convert visitors into leads and customers.

You are a conversion rate optimization specialist improving solopreneur websites. Most
solopreneur websites fail to convert adequately, missing revenue opportunities from existing
traffic.

Analyze current website and recommend improvements to navigation, value proposition clarity,
trust signals, call-to-actions, and conversion paths.
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Recommendations should be implementable by a solopreneur, focus on high-impact changes,
prioritize based on conversion impact.

Website optimization improves conversion rates, increasing revenue from existing traffic without
additional acquisition cost.

Provide conversion audit findings and prioritized optimization recommendations.

Your Website Focus: [Main offering on site] Current Conversion Rate: [If known] Main Traffic
Source: [Where visitors come from]|

Expected Outcome: A prioritized list of website improvements with expected conversion
impact.

User Input Examples:

1. Focus: Coaching services, Conversion: Unknown, Traffic: Google and LinkedIn
2. Focus: Course sales, Conversion: 2%, Traffic: Email list and ads
3. Focus: Freelance services, Conversion: 1%, Traffic: Referrals and organic search

MARKETING FUNNEL PROMPTS

Prompt 29: Complete Sales Funnel Architecture
Title: Complete Sales Funnel Architecture

Use Case: Design a complete customer journey from awareness to advocacy that guides
prospects through conversion.

You are a funnel architect creating conversion systems for solopreneurs. Most solopreneurs lack
a systematic funnel, resulting in inconsistent sales and missed revenue.

Design a complete funnel with specific touchpoints and messaging for each stage: awareness,
interest, consideration, decision, and advocacy stages.

Funnel should be manageable for one person, use automation where possible, include clear value
at each stage.

A systematic funnel ensures consistent lead generation, qualification, and conversion.

Provide a detailed funnel map with stages, touchpoints, messaging, and conversion targets.
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Your Business Model: [What you sell] Typical Sales Cycle: [How long from lead to customer]
Current Conversion Rate: [If known]

Expected Outcome: A detailed funnel map with specific touchpoints and messaging at each
stage.

User Input Examples:

1. Model: Coaching, Cycle: 2-4 weeks, Conversion: Unknown
2. Model: Course, Cycle: 1-3 weeks, Conversion: 3-5%
3. Model: Freelance, Cycle: 1-6 weeks, Conversion: Unknown

Prompt 30: Lead Magnet and Landing Page Copy
Title: Lead Magnet and Landing Page Copy
Use Case: Create persuasive landing page copy that converts visitors into email subscribers.

You are a conversion copywriter specializing in lead capture pages. Landing page quality
directly impacts lead magnet conversion rate and email list growth.

Write complete landing page copy including compelling headline, benefit-focused body copy,
compelling offer, social proof, and clear CTA optimized for conversion.

Copy should highlight specific benefits, use power words, include proof elements, remove
distractions, and focus on one conversion action.

Compelling copy increases conversion rates, growing your email list faster.
Provide complete landing page copy with headline variations and elements breakdown.

Lead Magnet: [What you are offering] Main Benefit: [The core value] Target Audience: [Who
this is for]

Expected Outcome: Complete landing page copy with multiple headline variations and
conversion elements.

User Input Examples:

1. Magnet: Time management checklist, Benefit: Save 10 hours per week, Audience:
Solopreneurs
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2. Magnet: Pricing guide, Benefit: Know what to charge and justify it, Audience:
Freelancers

3. Magnet: Course creation blueprint, Benefit: Know exactly what to create, Audience:
Course creators

Prompt 31: Email Sequence for New Subscribers
Title: Email Sequence for New Subscribers

Use Case: Create an automated email sequence that builds relationship and moves new
subscribers toward your first offer.

You are an email funnel specialist creating conversion sequences. Your welcome sequence sets
the tone and significantly impacts long-term customer relationship and conversion.

Design a 5-7 email sequence that introduces your brand, builds trust, delivers value, shares social
proof, and presents your first offer with strategic timing.

Balance value delivery with promotion, personalize where possible, test and optimize based on
engagement, include clear CTAs.

A strategic welcome sequence dramatically improves email conversion and customer lifetime
value.

Provide complete email sequence with subject lines, email copy, timing, and purpose for each
email.

Your First Offer: [What you sell after the lead magnet] Email Frequency: [How many days
between emails] Main Benefit: [The key value proposition]

Expected Outcome: A complete 5-7 email welcome sequence with subject lines and specific
email copy.

User Input Examples:

1. Offer: Coaching program at 2000, Frequency: 1 email per day, Benefit: Transform your
business in 90 days

2. Offer: Course at 197, Frequency: Every other day, Benefit: Create your course in 30 days

3. Offer: Service package at 5000, Frequency: Every 2-3 days, Benefit: Scale your business
without burnout
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Prompt 32: Sales Page for High-Ticket Offer
Title: Sales Page for High-Ticket Offer
Use Case: Create a high-converting sales page that sells your premium service or product.

You are a high-ticket sales copywriter creating conversion machines. Sales pages are the make-
or-break element in converting interested prospects into paying customers.

Write a complete sales page including compelling headline, problem-agitate-solve framework,
feature benefits, social proof, objection handling, and strong CTA.

Focus on emotional appeals combined with logical benefits, include specific transformation, use
social proof strategically, optimize for scannability.

Persuasive sales page copy directly increases conversion rates and revenue.
Provide complete sales page copy with layout suggestions and optimization notes.

Your Offer: [What you are selling] Price Point: [How much it costs] Main Result: [What client
gets]

Expected Outcome: Complete sales page copy with persuasive elements and layout suggestions.
User Input Examples:

1. Offer: 3-month coaching program, Price: 3000, Result: Grow revenue 50% or more
2. Offer: Premium course, Price: 997, Result: Launch and sell your first course
3. Offer: Done-for-you service, Price: 10000, Result: 6-month business transformation

Prompt 33: Webinar Sequence and Funnel
Title: Webinar Sequence and Funnel

Use Case: Design a webinar launch sequence that attracts attendance and converts attendees into
customers.

You are a webinar marketing specialist creating attendance and sales funnels. Webinars are
powerful tools for solopreneurs to demonstrate expertise and make sales to multiple people
simultaneously.

Create a complete webinar funnel including promotion strategy, email sequence, landing page,
webinar content structure, and post-webinar follow-up.
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Promotion should start at least 2 weeks before webinar, follow-up should happen within 24
hours, include replay offers.

Strategic webinar funnels generate substantial leads and sales with minimal per-person effort.

Provide complete webinar plan with promotion timeline, email sequence, and conversion
strategy.

Webinar Topic: [What you will teach] Target Audience: [Who should attend] Back-End Offer:
[What you will sell after]

Expected Outcome: A complete webinar plan with promotion timeline, email sequence, and
content outline.

User Input Examples:

1. Topic: How to Price Your Services for Profit, Audience: Freelancers and consultants,
Offer: Pricing strategy course

2. Topic: Launch Your Online Course in 30 Days, Audience: Course creators, Offer: Course
launch coaching

3. Topic: Build a Sales Funnel That Converts, Audience: Service providers, Offer: Funnel
setup service

Prompt 34: Tripwire Offer Strategy
Title: Tripwire Offer Strategy

Use Case: Create a low-cost tripwire offer that converts free subscribers into paying customers
and builds momentum.

You are a low-ticket offer strategist creating conversion bridges. A tripwire offer bridges the gap
between free lead magnet and high-ticket offer, building customer relationships and data.

Design a low-cost offer positioned as a natural next step from your lead magnet, including offer
structure, pricing, delivery, and positioning.

Tripwire should provide exceptional value at low price, deliver quickly to build credibility,
naturally lead toward higher-ticket offer.

Tripwire offers convert free subscribers into paying customers, warming them for higher-ticket
offers.
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Provide tripwire offer strategy including product, pricing, positioning, and sales funnel.

Your Lead Magnet: [What free offer you have] High-Ticket Offer: [Your premium offering]
Ideal Tripwire Price: [Budget range]

Expected Outcome: A tripwire offer concept with pricing and positioning strategy.
User Input Examples:

1. Lead Magnet: Time management checklist, Premium: Coaching program at 3000,
Tripwire: 30-minute audit at 27

2. Lead Magnet: Pricing guide, Premium: Course at 197, Tripwire: Email template pack at

17
3. Lead Magnet: Course creation blueprint, Premium: Done-for-you course at 5000,
Tripwire: Mini course at 47

Prompt 35: Referral Program Design
Title: Referral Program Design

Use Case: Create a referral program that incentivizes customers to refer others, creating viral
growth.

You are a growth hacker designing referral mechanics. Referrals are the highest-quality leads
and most cost-effective customer acquisition method.

Design a referral program including incentive structure, mechanics, tracking, communication,
and promotion strategy.

Program should be simple to understand and use, incentives should be genuinely compelling,
tracking should be automated.

Referral programs create word-of-mouth growth and attract the best-fit customers.
Provide referral program structure with mechanics, incentives, and promotion approach.

Your Business: [What you offer] Typical Customer Value: [What each customer is worth]
Incentive Budget: [How much you can offer]

Expected Outcome: A complete referral program structure with incentives and tracking
mechanics.
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User Input Examples:

1. Business: Coaching at 3000 per client, Customer LTV: 10000, Budget: 500 per referral
2. Business: Course at 197 per customer, Customer LTV: 1000, Budget: 50 per referral
3. Business: Service at 5000 per project, Customer LTV: 20000, Budget: 1000 per referral

Prompt 36: Paid Advertising Strategy
Title: Paid Advertising Strategy

Use Case: Design a targeted paid advertising strategy that efficiently acquires customers within
budget.

You are a paid advertising strategist for solopreneur customer acquisition. Strategic paid ads
accelerate customer acquisition and revenue when organic methods are too slow.

Create a paid advertising plan including platform selection, audience targeting, creative strategy,
budget allocation, and ROI targets.

Allocate realistic budget for solopreneur, focus on platforms where target audience spends time,
start with small test budgets.

Strategic paid advertising scales customer acquisition beyond organic limitations.

Provide advertising strategy with platform recommendations, audience targeting, and budget
allocation.

Your Offering: [What you are selling] Target Audience: [Who you want to reach] Monthly
Budget: [What you can spend]

Expected Outcome: A paid advertising strategy with platform recommendations and budget
allocation.

User Input Examples:

1. Offering: Coaching at 3000, Audience: Female entrepreneurs age 30-50, Budget: 500-
1000 per month

2. Offering: Course at 197, Audience: Small business owners, Budget: 200-500 per month

3. Offering: Freelance service at 5000, Audience: Tech startups, Budget: 1000-2000 per
month
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PRODUCT DEVELOPMENT PROMPTS

Prompt 37: Digital Product Ideation and Validation
Title: Digital Product Ideation and Validation

Use Case: Generate and validate digital product ideas that solve customer problems and generate
revenue.

You are a product strategist helping solopreneurs develop viable digital products. Digital
products offer scalable revenue for solopreneurs but need strong validation before significant
development effort.

Brainstorm digital product ideas based on customer needs, validate demand through customer
interviews and surveys, define minimum viable product scope.

Focus on products you can create without significant outside help, ensure clear customer demand
before building, start with MVP scope.

Customer-validated product ideas reduce development risk and ensure market fit.
Provide list of product ideas with validation findings and recommended MVP scope.

Your Expertise: [What you know well] Customer Pain Points: [Problems you see repeatedly]
Available Time: [How much you can dedicate]

Expected Outcome: A list of digital product ideas with validation findings and recommended
MVP.

User Input Examples:

1. Expertise: Email marketing, Pain Points: People don't know how to build lists, Time: 50
hours per month

2. Expertise: Course creation, Pain Points: Unclear where to start, Time: 20 hours per month

3. Expertise: Freelancing, Pain Points: Don't know what to charge, Time: 30 hours per
month

Prompt 38: Minimum Viable Product Definition

Title: Minimum Viable Product Definition
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Use Case: Define the MVP that solves core customer problem with minimal features to get to
market quickly.

You are a lean product designer helping solopreneurs launch products efficiently. Perfect is the
enemy of done. MVPs allow solopreneurs to launch faster, gather feedback, and iterate.

Define core features that solve primary customer problem, identify nice-to-have features for
future versions, create lean product specification.

MVP should be creatable by one person in reasonable timeframe, focus on core value, include
feedback mechanism for improvement.

MVP approach speeds time to market, reduces development risk, and enables faster revenue
generation.

Provide MVP specification with core features, user flows, and development plan.

Your Product Idea: [What you want to create] Core Problem It Solves: [Main customer need]
Development Timeline: [When you want to launch]

Expected Outcome: An MVP specification with core features and a realistic development
timeline.

User Input Examples:

1. Idea: Email template pack, Problem: People waste time creating emails, Timeline: 4
weeks

2. Idea: Course creation checklist tool, Problem: Overwhelming to know where to start,
Timeline: 2 weeks

3. Idea: Pricing calculator, Problem: Freelancers don't know what to charge, Timeline: 3
weeks

Prompt 39: Product Feature Prioritization Matrix
Title: Product Feature Prioritization Matrix
Use Case: Prioritize product features based on customer value and implementation effort.

You are a product strategist helping solopreneurs make smart development decisions. With
limited time and resources, solopreneurs must prioritize features that deliver most value relative
to effort.
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Create a feature prioritization matrix considering customer value, implementation effort,
strategic importance, and competitive advantage.

Use real customer feedback to assess value, get accurate effort estimates, focus on high-value
low-effort features first.

Smart prioritization ensures limited resources deliver maximum customer value and competitive
advantage.

Provide prioritization matrix showing features, value scores, effort scores, and recommended
development order.

Your Product: [What you are building] Potential Features: [List of ideas] Development Capacity:
[Hours per week you can dedicate]

Expected Outcome: A prioritization matrix showing which features to build first.
User Input Examples:

1. Product: Email template pack, Features: 20 templates, customization, tutorials,
integration with email providers, Capacity: 10 hours per week

2. Product: Course checklist, Features: Interactive checklist, templates, video tutorials,
community, Capacity: 15 hours per week

3. Product: Tool, Features: Basic version, Pro version, API, Integration, Support, Capacity:
20 hours per week

Prompt 40: Product Launch Checklist
Title: Product Launch Checklist

Use Case: Ensure nothing is missed in your product launch with a comprehensive pre-launch
checklist.

You are a launch coordinator ensuring solopreneur product launches run smoothly. Overlooked
launch details can result in poor first impressions and missed revenue opportunities.

Create a detailed pre-launch checklist including product completion, marketing setup, sales page,
email sequences, launch day tactics, and post-launch support.

Checklist should cover all critical elements, be specific enough to guide action, build in quality
checks.
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Comprehensive checklists prevent costly oversights and ensure successful launches.
Provide organized launch checklist with all critical pre-launch tasks.

Your Product: [What you are launching] Launch Date: [Target date] Budget: [Resources
available]

Expected Outcome: A detailed launch checklist organized by phase and timeline.
User Input Examples:

1. Product: Online course, Date: 90 days away, Budget: Modest tools and ads
2. Product: Digital templates, Date: 30 days away, Budget: Design and marketing only
3. Product: Software tool, Date: 120 days away, Budget: Development and marketing

Prompt 41: Customer Feedback Collection System
Title: Customer Feedback Collection System
Use Case: Establish systematic collection of customer feedback to guide product improvement.

You are a customer research specialist creating feedback loops for solopreneurs. Customer
feedback is essential for continuous product improvement and identifying growth opportunities.

Design feedback collection mechanisms including surveys, interviews, usage analytics, support
conversations, and community feedback.

Feedback collection should be simple and consistent, include both quantitative and qualitative
data, establish regular review cycle.

Systematic feedback collection enables data-driven product improvements and increases
customer satisfaction.

Provide feedback collection plan with mechanisms, frequency, and analysis approach.

Your Product: [What you are selling] Customer Base Size: [Number of customers] Analysis
Frequency: [Monthly, quarterly, etc.]

Expected Outcome: A feedback collection system with specific mechanisms and review cycle.
User Input Examples:

1. Product: Course, Customers: 50-100 per cohort, Frequency: After each cohort
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2. Product: Digital template pack, Customers: 500+, Frequency: Monthly surveys
3. Product: SaaS tool, Customers: 100+, Frequency: Weekly in-app feedback + monthly
interviews

Prompt 42: Product Pricing Optimization
Title: Product Pricing Optimization
Use Case: Optimize product pricing based on value delivered and market research.

You are a pricing strategist maximizing product revenue and profitability. Product pricing
directly impacts revenue, perceived value, and customer type attracted.

Analyze optimal pricing considering cost structure, customer willingness to pay, competitive
pricing, value delivered, and tiered pricing opportunities.

Base pricing on real customer research, ensure pricing covers costs and provides profit margin,
test pricing before hard commitment.

Optimized pricing maximizes revenue and often increases perceived value.

Provide pricing analysis with recommended pricing and tiered structure.

Your Product: [What you are selling] Cost to Produce: [Production cost] Competitive Products:

[What similar products cost]
Expected Outcome: Recommended pricing strategy with tiered options and rationale.
User Input Examples:

1. Product: Email template pack, Cost: 10 total to create, Competitors: 27-97,
Recommendation: Tiered pricing 17-47

2. Product: Course, Cost: 500 to create, Competitors: 97-397, Recommendation: 197 with
OTO

3. Product: Tool, Cost: 200 to create and host, Competitors: 99-399 yearly,
Recommendation: 199/year

Prompt 43: Product Roadmap Development

Title: Product Roadmap Development
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Use Case: Create a clear product roadmap showing planned features and improvements over
time.

You are a product strategist creating vision and direction for product evolution. A clear roadmap
guides development efforts, communicates vision to customers, and maintains strategic focus.

Develop a 12-month product roadmap showing planned features, improvements, and releases
with rationale and expected impact.

Roadmap should be ambitious but achievable solo, balance new features with improvements,
remain flexible to market feedback.

Strategic roadmap guides development efforts and communicates product vision to stakeholders.
Provide quarterly roadmap with planned features and improvements.

Your Product: [What you are building] Current Version: [Where you are now] Vision: [Where
you want to be]

Expected Outcome: A 12-month product roadmap with quarterly releases and planned features.
User Input Examples:

1. Product: Email template pack, Current: 10 templates, Vision: Complete solution with
100+ templates

2. Product: Course platform, Current: Basic builder, Vision: Advanced features and
marketplace

3. Product: Tool, Current: MVP features, Vision: Enterprise-ready with integrations

Prompt 44: Quality Assurance and Testing Plan
Title: Quality Assurance and Testing Plan

Use Case: Establish QA processes that ensure product quality without consuming excessive
time.

You are a quality assurance strategist ensuring solopreneur products are reliable. Product quality
directly impacts customer satisfaction and retention. Bugs and poor user experience harm
reputation.

Create QA plan including testing types needed, checklist for each release, feedback channels,
and bug tracking process.
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QA process should be simple and manageable solo, focus on critical functionality, use
automation where possible.

Systematic QA ensures product quality and customer satisfaction.
Provide QA plan with testing checklist and quality standards.

Your Product: [What you are releasing] Quality Standards: [ What matters most] Testing
Capacity: [Hours per release]

Expected Outcome: A QA checklist and testing process that ensures quality while saving time.
User Input Examples:

1. Product: Online course, Standards: Content accuracy and user experience, Capacity: 8
hours per launch

2. Product: Digital templates, Standards: Functionality and formatting, Capacity: 4 hours
per update

3. Product: SaaS tool, Standards: Functionality and performance, Capacity: 16 hours per
release

ONLINE COURSE CREATION PROMPTS

Prompt 45: Course Curriculum Development
Title: Course Curriculum Development

Use Case: Design a comprehensive course curriculum that systematically teaches your expertise
and transforms students.

You are a course designer creating transformational learning experiences. Course structure
directly impacts student success, satisfaction, and results achieved.

Design complete course curriculum including learning objectives, module structure, lesson
sequence, assignments, and assessment methods.

Curriculum should logically progress from foundational to advanced concepts, include practical
application, be deliverable within expected course duration.

Well-structured curriculum maximizes student learning, satisfaction, and results.

Provide detailed course outline with modules, lessons, objectives, and assessment methods.
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Your Course Topic: [What you will teach] Target Student: [ Who will take it] Course Duration:
[How long it takes]

Expected Outcome: A detailed course curriculum with modules, lessons, and learning
objectives.

User Input Examples:

1. Topic: Start an online business, Student: Complete beginners, Duration: 8 weeks

2. Topic: Advanced email marketing, Student: Marketers wanting to improve, Duration: 6
weeks

3. Topic: Course creation, Student: Experts wanting to teach online, Duration: 10 weeks

Prompt 46: Course Content Creation Strategy
Title: Course Content Creation Strategy
Use Case: Develop a content creation strategy that efficiently produces quality course materials.

You are a content production strategist helping solopreneurs create courses efficiently. Course
creation is time-intensive. Strategic planning and batching enables efficient, quality production.

Create content production plan including format mix, batching strategy, production timeline, and
quality standards.

Balance video, text, and interactive content, batch similar content types, set realistic production
timeline.

Strategic content production speeds creation while maintaining quality.
Provide content production plan with timeline, format mix, and efficiency tips.

Your Course: [What you are creating] Desired Completion: [By what date] Available Time:
[Hours per week you can dedicate]

Expected Outcome: A content production plan with batching strategy and realistic timeline.
User Input Examples:

1. Course: 8-week online business course, Completion: 90 days, Time: 20 hours per week
2. Course: 6-week email marketing course, Completion: 60 days, Time: 15 hours per week
3. Course: 10-week course creation course, Completion: 120 days, Time: 25 hours per week
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Prompt 47: Course Launch and Promotion Strategy
Title: Course Launch and Promotion Strategy
Use Case: Plan a successful course launch that generates initial revenue and momentum.

You are a course launch strategist creating successful first sales and community. Course launch
execution determines initial success, revenue, and review ratings.

Create complete launch strategy including pre-launch build-up, launch day tactics, promotional
approach, and post-launch nurturing.

Launch should build momentum and community, use your existing audience first, plan for 2-4
week launch window.

Strategic launch generates critical first revenue, reviews, and community.
Provide launch timeline and strategy with specific promotional tactics.

Your Course: [What you are launching] Launch Type: [Cohort-based or evergreen] Existing
Audience: [How many people you have]

Expected Outcome: A detailed launch strategy with timeline and promotional tactics.
User Input Examples:

1. Course: Online business, Type: Cohort-based, Audience: 500 email subscribers
2. Course: Email marketing, Type: Evergreen, Audience: 1000 followers on social media
3. Course: Course creation, Type: Cart open limited time, Audience: 200 people on email

Prompt 48: Student Engagement and Support System
Title: Student Engagement and Support System

Use Case: Create support and engagement systems that help students succeed and complete the
course.

You are a student experience designer creating high-completion courses. Course completion and
student satisfaction depend on engagement, support, and accountability.
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Design student support including community access, Q&A system, progress tracking,
accountability mechanisms, and celebration milestones.

Support system should be manageable solo, use automation and templates where possible, create

multiple touchpoints.
Strong support and engagement increases completion rates and student satisfaction.
Provide student support and engagement plan with specific systems and touchpoints.

Your Course: [What you are teaching] Expected Completion Rate Goal: [What percentage
should complete] Support Format: [Community, email, other]

Expected Outcome: A student engagement and support system with specific touchpoints and
metrics.

User Input Examples:

1. Course: Online business, Goal: 80% completion, Format: Facebook group + email
support

2. Course: Email marketing, Goal: 90% completion, Format: Slack community + weekly
check-ins

3. Course: Course creation, Goal: 85% completion, Format: Private community + live
weekly calls

Prompt 49: Course Upsell and Funnel Architecture
Title: Course Upsell and Funnel Architecture

Use Case: Design a course funnel that upsells students into higher-ticket offers or related
products.

You are a course monetization strategist maximizing customer lifetime value. Courses are entry

points to higher-value offers. Strategic upselling significantly increases revenue per customer.

Create course funnel including lead magnet, course, upsell offers, and backend monetization
strategy.

Upsells should provide genuine value and be natural next steps, avoid being too salesy, ensure
course quality justifies upsells.
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Strategic upselling dramatically increases revenue per student without additional customer
acquisition cost.

Provide course funnel architecture with upsell strategy and monetization path.

Your Course: [What you are selling] Course Price: [What you charge] Upsell Opportunities:
[Related products or services]

Expected Outcome: A course funnel architecture showing upsells and the monetization path.
User Input Examples:

1. Course: Online business basics at 197, Upsells: Advanced course at 497, Done-for-you at
5000

2. Course: Email marketing at 97, Upsells: Email template pack at 47, Coaching at 2000

3. Course: Course creation at 297, Upsells: Course critique service at 997, Done-with-you
service at 7500

Prompt 50: Course Evergreen Automation System
Title: Course Evergreen Automation System

Use Case: Build an automated system that sells your course continuously without active
promotion effort.

You are a course automation specialist creating passive income systems. Evergreen automation
enables consistent revenue without the work of repeated launches.

Design an evergreen system including landing page, email sequence, sales page, and community
automation that runs continuously.

System should be fully automated after setup, include touchpoints for engagement, remain
affordable with basic tools.

Evergreen automation generates continuous revenue with minimal ongoing effort.

Provide complete evergreen system architecture with tools, email sequence, and automation
flows.

Your Course: [What you are selling] Price Point: [What you charge] Desired Monthly Revenue:
[Your target]
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Expected Outcome: A complete evergreen automation system architecture with tool
recommendations.

User Input Examples:

1. Course: Online business at 197, Revenue Goal: 5000 per month
2. Course: Email marketing at 97, Revenue Goal: 3000 per month
3. Course: Course creation at 297, Revenue Goal: 10000 per month

CONCLUSION AND IMPLEMENTATION

Congratulations on having access to 50 powerful Al prompts designed specifically for

solopreneurs. These prompts cover every critical aspect of building and scaling a solo business:

content creation, business setup, operations, brand building, marketing, product development,
and course creation.

The key to success with these prompts is not to use them all at once, but to:

Identify the area of your business that needs the most attention right now
Copy the specific prompt that addresses your challenge

Customize it with your specific business details

Use the output immediately

Refine and iterate based on results

A e

Remember that Al is a powerful tool for thinking through business challenges, generating ideas,
and creating content frameworks. The output is a starting point, not a final product. Always adapt

recommendations to your specific situation and validate with your customers.

Return to this resource regularly as your business evolves. Different prompts become relevant at

different growth stages. Early stage solopreneurs should focus on business creation and
marketing funnel prompts. Established solopreneurs should focus on scaling and optimization
prompts.

Use these prompts to save time, reduce decision paralysis, and accelerate your solopreneur

journey. You have the expertise. These prompts just help you leverage Al to scale your expertise

faster.

Start with one prompt today. Take action on the output immediately. Track results. Return for
more prompts as you scale.
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Y our solopreneur success is within reach. Use these prompts strategically and persistently, and
you will build the business you envision.

Ready to scale your solopreneur business? Start with the prompts most relevant to your
current challenge and take action today. Success comes from consistent execution, not perfect
strategy.
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